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Bonus Chapter

Your Cyberpower Brand Identity



In today’s world of cyberthreats, informed users are 
nevertheless simultaneously looking to reduce their digital 
and physical footprints and reclaim some online agency. From 
day one, you must develop the essential mindset of building 
your brand based on digital trust in order to win and retain 
users and clients. It should be through this branding that your 
business is recognised worldwide.

As an entrepreneur you need to make informed decisions 
about how to present yourself and your brand in cyberspace 
whilst protecting you and your clients’ privacy. You must think 
critically about your displayed digital behaviour, the connected 
guidelines and cultural principles you use with your networked 
team that are tightly built on cybersecurity, business continuity, 
privacy and data protection. 
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The Need for Cyberpower Brand Identity

Remote work will become the standard operating mode 
for at least 50% of the U.S. population by 2020, and there 
will be 1 billion digital nomads by 2030. Cybersecurity 
will play a bigger role in this work than ever before. 

In addition to cybersecurity, however, your business will need 
to focus, fine-tune and establish its own unique cybersavvy 
brand. In a world of increasingly remote teams and projects, 
digital trust is becoming more and more essential. Not only will 
it help you build your brand reputation, it will also develop your 
organisation’s identity, ultimately giving you a competitive 
advantage. 

Most importantly, with a strong, clear brand identity, you’ll 
gain a stronger sense of self awareness and be better prepared 
to tap into the ever-increasing market opportunities available 
in the newly transformed world of work, in addition to winning 
new clients and retaining them. 
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A Digital Trust Brand of One

As you may have already experienced, solopreneurs wear 
many hats. In contrast to an employed worker responsible 
for just one task or function, the exciting part of your work is 
that you are in charge of a number of roles which allow you to 
shape the business with your own individual style. These might 
include tasks such as developing your offering and running the 
operations, hiring expert help, feeding the marketing channels, 
setting up the necessary IT infrastructure, securing the finance, 
and finally, safeguarding your business.

This means you are responsible for defining your identity 
and brand and for communication within and outside your 
networked team. How then can you shape and influence your 
cyberpower brand identity to work in your favour? 

Your brand identity is dependent on a number of factors:

Your BrandYour 
interactionsYou
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You: Your identity describes who you are. You have 
coexisting, multifaceted and overlapping identities. 
Identity is never static; it evolves over time.

Your interactions: Your interactions are key, and your 
identity shapes the way you interact with others, face-to-
face and virtually.

Your brand: You and your interactions inform your 
professional portfolio, of which digital trust is a must-have 
element.

You are an individual with a multi-faceted identity. Identity, 
as opposed to personality which is based on enduring 
characteristics, is fluid and can develop as time goes on through 
social interaction and interpersonal relationships.

For example, let’s say that you are a mathematician who has 
dabbled in art as a hobby. In your professional life, your artistic 
side is not obvious, but as you attend more art galleries and 
continue with your hobby, you find the aspects of your identity 
to be strengthened. The combination of strengths of math and 
art allow you an opportunity to offer a unique skill set to a niche 
market of higher-paying clients, and you alter your portfolio 
accordingly. 

How you choose to develop your identity at any point in time 
can affect your potential clients and portfolio. (Keep this in 
mind at the next networking event you plan to attend for the 
purpose of attracting more clients).
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How to Develop Your Brand Identity 

For remote workers or digital nomads, identity is not tied to a 
particular country, language, company or set of experiences. 
If your solopreneur business is mobile and you are traveling 
across the globe, what is your digital identity based on? How is 
it different from brand identity that traditional businesses use? 
Most importantly, how can you leverage your trust brand in an 
increasingly competitive freelance market?

CyberCapacity as the Intersection of Culture and 
Collaboration 

We’ve previously defined cybercapacity as the intersection of 
cybersecurity and privacy. This is true from a practical security 
perspective. But what about in terms of your brand and how 
safe your organisation is for your customers?

The truth is, that cybercapacity has two components: the 
practical, security perspective and an emotional component. 
As a brand of one, you’ll need to be cautious about your 
online behaviour everywhere you go, whether it’s in airports 
and hotels or at your home. For instance, if after a networking 
event in a new location you’ve discovered you can’t find your 
laptop, you’ll need to have a business continuity plan in place 
to keep your customers’ data safe. 

Cyber Capacity

Culture

Collaboration
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But as a solopreneur, chances are you’ll naturally want to 
collaborate with people from many different identity profiles 
across many cultures and countries. To do this successfully, 
you’ll need to establish a shared understanding of cybersecurity, 
privacy and compliance. For instance, the regulations for GDPR 
compliance at the moment are mandatory for any organisation in 
the world with clients in the EU. In this case your team members, 
irrespective of where they are based, must also comply by GDPR 
standards. Although the GDPR has also become the perceived 
standard for data protection worldwide, you can’t assume your 
team members wish to abide by this standard from the start, 
which is why it’s so important for organisations across cultures 
and countries to establish clear guidelines with rules about 
sharing data from the beginning of any project. This increased data 
protection will also benefit your clients, building greater trust and 
ultimately create a competitive advantage for your organisation. 

Another important consideration when starting a project is 
your team culture, which is composed of the identities of your 
staff, their values, and your onboarding process. Do you want 
to foster an environment of trust and flexibility? You might 
consider encouraging your team to work remotely with flexible 
schedules and vacation policies.

Here’s an action point list to get you started in building 
your organisation’s cybercapacity brand identity:

• Take steps to ensure a reciprocal relationship between you 
and your customer in terms of data safety and privacy  no 
matter what the circumstance

• Establish clear guidelines in any cross-collaboration work 
from the beginning of the project

• Consider your organisation’s culture and identity when 
creating your team and building it into the onboarding process 

Following this action plan will enable you to combine both the 
emotional aspects of awareness and behaviour with the more 
practical elements of cybercapacity for your organisation. 
It’s only once you’ve integrated both these aspects into your 
organisation and team’s daily routine will you be able to claim 
true cyberpower and bring your cybercapacity to life.
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The world is my workplace.


